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Your Vision... Our Technology

Congratulations to all the
Winners!!!

CICICIS

Audiovisual Digital Signage Telecommunications Video Surveillance Information Technelogy
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Andrea Luhman Guarino
Sarah Sterner-Hausknecht

Julia Urich
Sheila Youst

Chris Devine
Francesca Farrisi
Nathan Linder
Jen Mizak

John Mulder

Suzanne Stianche
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Julia Urich
President

Jill Brader

Communications Co-Chair

Sarah Dams
Member-at-large

Annemarie
Dodenhoff

Member-at-large

Nathan Linder

Communications Co-Chair

Andrea _
Luhman Guarino
ADDY Co-Chair

James Taylor
Vice President

Sheila Youst

Executive Administrator

Diane McKee
Education Chair

Sarah Sterner-
Hausknecht
ADDY Co-Chair

Suzanne Stianche
Philanthropy Chair

William Childs

Member Emeritus

Pat Lincoln
Member Emeritus

aafglv.org/addys




Good erening, contestaus!

Jlello there. I'm James “Taylor and 14 iike to welcome you to the 2019 Greater Lehigh Valley

‘1' 2 l "> " o 4N ,' , ' . American Advertising Awards. No, not that James Taylor, but | did grow up on a country road here in the Lehigh Valley -
l()’)‘ thai !’0" are ali extwreme y ')' OU of the work collectively and I'm looking forward to heading up the AAFGLYV starting this Fall.
created by the Lehigh Valley advertising community in 2018, and that you find inspiration in
each other’s ideas. It’s wonderful and humbling to think, “I wish | had thought of that!” ...which Everyone should be proud of the work they produced over this past year. And the exciting news is that the award
I've personally both thought and heard from others countless times during the preparation potential doesn't stop here. All gold winning entries will move on to compete at the District level with the chance to move
and execution of this event over the past five years. on to the final competition at Nationals in Hollywood, FL this June.
Each year, a small, but mighty committee of dedicated volunteers comes together to help As with every year, tonight could not have happened
in this celebration of creativity and excellence in advertising. Without the tireless efforts of without the dedication of our Addy Committee. Andrea
Sarah Sterner-Hausknecht, Andrea Luhman Guarino, and the entire ADDY Committee, this Luhman Guarino joins the team this year to co-head
event would be quite impossible. From the bottom of my heart - thank you, dear ADDY the event helping our Addy all-star Sarah Sterner-
Committee, for your enthusiasm, your creativity, and your example of service! Hausknecht, who has been integral in making the

Addy's happen year-after-year. The success that is
this evening goes entirely to these women and their
support team.

To the members of the Board of AAF GLV - thank you for your confidence, your support, and dedication to our industry and
our community. Between family, demanding work, and your own other personal and professional commitments, you have all
continued to show up, again and again - always with passion and new ideas.

Thank you to this year’s sponsors: AmericaVen,
To the AAF GLV community - thank you for your participation, for your feedback, and for your continued membership. It is only Working Dog Press and Cat Country 96 FM. And many

through your support of AAF GLV programs and events that we have been able to put philanthropic work and scholarship dollars thanks to you and everyone around you this evening.
back into our own community, as well as bring together and celebrate the finest in advertising at the ADDY Awards each year. Without this community, our organization, this event,

1
1

our scholarship, and our philanthropic outreach

It has been my honor to serve as President these last two years, and | look forward to the new programs we are bringing you as could not be possible.

this executive term comes to an end in a few short months. | know that positive change awaits, and that AAF GLV will be well on

its way to even greater things by this time next year, with James Taylor at the helm. With 2019 well underway, we trust that everyone

is already creating incredible work for next year’s

: : : |
Thank you again, and congratulations to everyone on your exceptional work! AT A LS e Y

My best, always,

-
W CUich J@med %[Ma
Julia Urich James Taylor
President, AAF/Greater Lehigh Valley Ad Club Vice President, AAF/Greater Lehigh Valley Ad Club
aafglv.org/addys
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Sales Kit or Product Information Sheets
Flagstall Sales Kit

Somersault Letterpress

Credits:

Amy Pienta,
Creative Director

FILM, VIDEO & SOUND
Internet Commereial - Single Spot

Volvo Trucks VNR Refuse
John Sterling Ruth Studio
Credits:

John Sterling Ruth,

Director

Erik Nelson,
Director of Photography

Jesse Simpson,
Editor

https://youtu.be/uHtKdu3RWoU

gold addy awards <

SALES & MARKETING
Packaging Campaign

Sasquatch and White Witch Labels

3Seed Marketing,
Design & Interactive

Credits:

Mike Plunkett,
Graphic Design

1(‘ !F{‘i‘ ‘r'r;{'if!

aafglv.org/addys




gold addy awards gold addy awards

SALES & MMARKETING SALES & MMARKETING OUT OF HOME & OUT OF HOME &
Brochure Card, Invitation, Announcement - Single Unit ANMBIENT MEDIA ANMBIENT MEDIA
] > > N L] ] ]
The Directoraie Guzman Wedding Invitation Single Installation Out-Of-Home Campaign
Somersault Letterpress Somersault Letterpress Splash Willd()W Display Upérade T()(lay.
_ _ 3Seed Marketing, Adams Outdoor
Credits: Credits: Design & Interactive Advertising
Amy Pienta, Amy Pienta, . .
Crili:ayl‘iveI ?Jiilreactor CrTavtiw: Zli‘reactar Credits: Credits:
Mitch Hanson, Mitch Hanson, ‘(!‘:l':aljgvlt\znlggeec?or ggthcllllt\:t:!gtzz Iglrgzltli?: l:;lrzg‘ﬁ;'l, Copy & Design :I;I:caotlj:l?;xt:l(t:l?l;

Printer Printer

RETRE TECH ISN'T
ALWAYS CODLER.

aafglv.org/addys aafglv.org/addys




gold addy awards

gold addy awards

AMBIENT MEDIA
Out-Of-Home Campaign
All eyes

Adams Outdoor
Advertising

Credits:

Nathan Linder & Chris Devine, Nathan Linder,

Creative Direction

Design & Copy

Joshua Turner,
f.I'IlE'.IE-* will be Account Executive
ont quul C I-“’-1-

fju eyes will beof

your [axury \llﬁlj L

5 will be on
qu&wnﬂ lﬂﬂf

'I'ill'ﬂ

aafglv.org/addys

AMBIENT MEDIA
Out-Of-Home Campaign

Agricultured

Adams Outdoor
Advertising

Credits:

Nichole Smith,

Concept and Design

Nathan Linder,
Art Director

Andrew Histand,

Account Executive

Lhnn ] * I%

ONLINE/INTERACTIVE

Single Execution

Tide Pod Shots
Lehigh Valley with Love

Media, LLC
Credits:
EaaiE® P00 wdwll ra

George Wacker, A AL )
Lehigh Valley with Love A Y gy — e
Media = ;

! -

mollys

https://www.phillyvoeice. L] O crmmem s
com/pennsylvania-bars- e — m

viral-tide-pod-shot-gets-

banned-facebook/ Boosted an-Jan 15

Linfied S25lns Mmmmm-nprm:y e, 51 - 6
By G Wiich = -3

Vies Detain
D) Gwrsh Disdarich sed 15k others

Misllys leish Grie & Spors Pub
I yo'vir e havdd on rish Cae Bosnby, you
canl get mad ol a Tide Pods Shet.

Bised e Teply DRD 1%

'erm T2 prawicas reples
e e d

T Wien § comimeng

ONLINE/INTERACTIVE

Campaign

ATreat Pick A Team Campaign

Klunk & Millan
Advertising

Credits:

Rob Perillo,

Steve Groller,

#1.0 fnd g o 4 g v e T v e e e TRy An e
L e ]

— |
PICK-ATEAM

@ (el

L B M Tk W MEET

Executive Creative Director Social Media Manager
Derek Fincke, Katelyn Schwartz,
Creative Director/Copywriter Marketing Coordinator
Gwenn Lundy, Susie Sewell,

Art Director Hllustrator

o i | e TN

e e a2 o e 1 e g .

PICKATEAM

aafglv.org/addys




FILIN, WVIDEO & SOUND
Online Film, Video & Sound Campaign

Lilt Your Spirits, DLV
John Sterling Ruth

Studio

Erik Nelson,
Credits: Director of Photography
John Sterling Ruth, Jesse Simpson,
Director Editor

https://www.youtube.com/watch?v=06q-SYyDqjA&t=1s
https://www.youtube.com/watch?v=mcihhzy-qz0
https://www.youtube.com/watch?v=q8W9H65iZgE

14 aafglv.org/addys

FILIN, WVIDEO & SOUND

Single entry :60 seconds or less

(]011111.10nwealth Fitness
Classic Teaser
FireRock Productions

Credits:
Rocky Urich, Julia Urich,
DP/Editor Producer/Director

https://www.instagram.com/p/BlqvYoHA9xR/

FILIN, VIDEO & SOUND

Single entry - more than :60 seconds

Ocecan Spray: Pink Event Recap

FireRock Productions

Credits:
Rocky Urich, Julia Urich, Carlo Acerra,
DP/Editor Producer/Director Photographer

https://youtu.be/_3LiHcPXnB8

FILNI, WVIDEO & SOUND

Public Service Online Film, Video & Sound
Zombie Pub Crawl

FireRock Productions

Credits:

Rocky Urich, Paul Luongo,
DP/Editor Producer

Julia Urich, Carlo Acerra,
Producer Photographer

https://www.eastonpubcrawl.com/events/2018/10/13/7th-annual-
easton-zombie-pub-crawl

aafglv.org/addys



Consumer Campaign-Local Consumer Campaign-National Logo Design Illustration - Series
The Leader in Mc¢ St. Luke's Comprehensive Spine Logo Design for Cardinal Frazetua's Costumes
DAY Vision Marketing SWBR KickCharge Creative Adams Outdoor Advertising
Sarah Karess . Credits:
. ! ' Credits:
Credits: Lead Designer Credits: JUDGE% Chris Devine,
. . A ie Dodenhoff, Adam E 2 ' ‘ . o reative Direction, lllustration & Design
ngny Youssef, Pr.o ject P"!lted' Crl;:;:z:ggt(:ctoz SﬁII/IBI? Dir:cI::Jr, X:;l:hslcer, Editor, Digital Feast Jeff Devey, & Creative Direction, [lustration & Desig
irector Print Production Brand Designer
Mike Walbert, Jedidiah Harley,
Account Executive, SWBR Photography, Cinematography, Digital Feast

FOLLOW YOUR |

ﬁHI] I]l] WHﬁT
YOU LIKE THE MOST

Susan Ross,
Director, Marketing & Public Relations,
St. Luke's University Health Network

b Whim back pain
i makes e feol like
this, think 5t. Luke's.

Cardinal

PLUMBING - HEATING « AIR

https://iaacslv.net/

E TR Ay e

16 aafglv.org/addys
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SILVERADDY AWARDS

company / organization

3Seed Marketing, Design & Interactive
Altitude Marketing

3Seed Marketing, Design & Interactive
3Seed Marketing, Design & Interactive
Somersault Letterpress

Somersault Letterpress

Altitude Marketing
3Seed Marketing, Design & Interactive

Sarott Design
Sarott Design

3Seed Marketing, Design & Interactive

3Seed Marketing, Design & Interactive

Altitude Marketing

Selected €Eategory
Catalog
Sales Kit or Product Information Sheets

Packaging
Packaging
Packaging Campaign

Card, Invitation or Announcement Campaign

Direct Mail
Public Service Brand Elements

Public Service Brand Elements
Public Service Annual Report

Advertising Industry Self-Promotion Brand
Elements

Advertising Industry Self-Promotion Brand
Elements

Magazine Advertising Campaign

Entry Name
Vault 634 Folder

ayfie Premium Folder with
Inserts

Sasquatch Label
White Witch Label
Conjured Packaging

Vault 634 Gala Invitation

Raritan Direct Mail Poster

EPSD Education Foundation
Branding

Roasting and Toasting
Father Gambet

PBS 39 2017-2018 Annual
Report

3Seed Sustainable Totes

3Seed Sow Good Tees

ANI Magazine Ads

Vault 634
ayfie

Social Still
Social Still
Conjured

Vault 634

Raritan

East Penn School District Education
Foundation

PBS 39

PBS 39

3Seed Marketing, Design & Interactive

3Seed Marketing, Design & Interactive

American Nutrition

SILVERADDY AWARDS

Mike Plunkett, Graphic Designer
John Mulder, Copywriter

Mike Plunkett, Graphic Designer
Mike Plunkett, Graphic Designer

Amy Pienta, Creative Director
Mitch Hanson, Printer

Amy Pienta, Creative Director
Mitch Hanson, Printer

Mike Plunkett, Graphic Designer
Chelsea Gassert, Graphic Designer

Sarah Dams, Owner/Art Director Sarott Design
Sarah Dams, Owner/Art Director Sarott Design

Julie Moyer, Graphic Designer
John Mulder, Copywriter

Mike Plunkett, Graphic Designer



silver addy awards (continued)
company / Organization

First Generation

Adams Outdoor Advertising
Adams Outdoor Advertising
Adams Outdoor Advertising
Perfect Six

Adams Outdoor Advertising
KickCharge Creative
Adams Outdoor Advertising

Adams Outdoor Advertising

Adams Outdoor Advertising

Dannell Designs, LLC

Event

Outdoor Board

Outdoor Board

Outdoor Board

Outdoor Board

28B - Super-sized, Extension/Dimensional,
Digital or Animated - Single Unit

Public Transit Ad, Exterior

Out-Of-Home Campaign

Out-Of-Home Campaign

Out-Of-Home Campaign

Consumer Website

Crayola National Sales
Meeting

Next!

Celtic Classic: All clans
welcome.

Bow chicka bow ... OW!?
Drive It Like You Stole It
Soak in the view.

AIR PROFESSIONALS TRUCK
WRAP DESIGN

Herbein’s Garden Center

CSC Children’s Ball

FOR MEAN SNACKS

Emmaus Is

Crayola

Willow Brook Farms
Celtic Cultural Alliance
Novus ACS

Lehigh Valley Grand Prix
Signature Pond & Patio
AIR PROFESSIONALS
Herbein’s Garden Center

Community Service for Children

Beef Jerky Outlet

Emmaus Main Street Partners

http://www.emmausis.com

Liz Harer, Creative Director

Dana Harrison, Graphic Designer

Katie Donlan, Associate Art Director

Alexandra Shade, President

Priyanka Nng, Project Manager

Phil Hozza, Producer,

Terri Eline, Director, Marketing and Engagement

Nathan Linder, Creative Direction, Copy & Design
Erik Rhodes, Account Executive

Nathan Linder, Creative Direction, Copy & Design
Tammy Wendling, Account Executive

Nathan Linder, Creative Direction, Copy & Design
Jon Reiniger, Account Executive

Morgan Furchner, Graphic Designer
Denise Grothouse, Project Director

Nathan Linder, Creative Direction, Copy & Design
Heather Maco, Account Executive

Dan Antonelli, President
Jeff Devey, Brand Designer

Nathan Linder, Creative Direction, Copy & Design
Rocco Zegalia, Account Executive

Chris Devine, lllustration & Creative Direction
Danielle Smish, Design & Creative Direction
Tammy Wendling, Account Executive

Nathan Linder, Creative Direction and Copy
Chris Devine, Art Direction and Copy
Eric Sankovsky, Account Executive

Dannell Macllwraith, Art Director, Web Designer, Developer
Taylor Van Kooton, Graphic Designer
Colton Rogers, Copywriter



silver addy awards (continued)
company / Organization

Adams Outdoor Advertising
J Taylor Design

City Center Allentown

City Center Allentown

Kefi Media Video Productions
SWBR

Viamedia Creative Group

FireRock Productions

FireRock Productions

Out-Of-Home Campaign
Business-to-Business Website
Social Media, Campaign
Social Media, Campaign

Local Television Commercial :60 Seconds or More
Regional/National Television Commercial

Regional/National Television Commercial
Campaign

Internet Commercial

Internet Commercial

The Great Allentown Fair
J Taylor Design

#InsideCityCenter - Go Pro
Campaign

#InstaMeetAllentown
Campaign

Samantha’s Story

St. Luke’s Comprehensive
Spine

The Speed You Need
Campaign

Commonwealth Fitness
Classic Promo

IronPigs Sunday Jersey
Reveal

The Great Allentown Fair
J Taylor Design

City Center Allentown
City Center Allentown

Al Towing
St. Luke’s University Health Network

Service Electric Cable Television

Commonwealth Fitness Series

Lehigh Valley IronPigs

https://www.thejtsite.com

https://www.youtube.com/watch?v=Xpg6CGyPzIY
https://www.youtube.com/watch?v=KTQAT949Bqo

https://www.youtube.com/watch?v=sKOBmugpkmU
https://www.youtube.com/watch?v=KwlafqCrlw8

https://www.instagram.com/p/Bj7r02Sgglm/

https://www.milb.com/lehigh-valley/news/maroon-sunday-
uniforms/c-271758522

Nathan Linder, Creative Direction, Copy, lllustration & Design
Jodi Cesanek, Account Executive

James Taylor, Creative Director
Matthew Praetzel, Javascript Developer

Dave Meyers, Art Director
Jill Brader, Marketing Manager

Dave Meyers, Art Director
Jill Brader, Marketing Manager

Annemarie Dodenhoff, Creative Director, SWBR

Mike Walbert, Account Executive, SWBR

Susan Ross, Director, Marketing & Public Relations, St.
Luke’s University Health Network

Adam Evans, Director, Producer, Editor, Digital Feast
Jedidiah Harley, Photography, Cinematorgraphy, Digital Feast

Hal Wounderly, Writer / Producer / Director
Joe Walakovits, Director of Photography / Editor
Chris Holland, Lighting

Rocky Urich, DP/Editor

Julia Urich, Producer/Director

Rocky Urich, DP/Editor

Julia Urich, Producer/Director

Carlo Acerra, Photog/Graphic Effects



silver addy awards (continued)
company / Organization

First Generation

St. Luke’s University Health Network

FireRock Productions

FireRock Productions
Viamedia Creative Group

St. Luke’s University Health Network

3Seed Marketing, Design & Interactive

Klunk & Millan Advertising

Film/Video/Sound Branded Content, More
Than :60 Seconds

Film/Video/Sound Branded Content, More
Than :60 Seconds

Branded Content & Entertainment - Non-
Broadcast

Branded Content & Entertainment - Non-
Broadcast

Branded Content & Entertainment - Non-
Broadcast

Branded Content & Entertainment Campaign

Branded Content & Entertainment Campaign

Integrated Advertising Campaign - Local -
Consumer

Your Science Matters Bio
Bus

Dr. Boulay - Healing Begins
Here

Ocean Spray 2030

Ocean Spray Marketing
Teaser

Bethlehem Police Dept
Recruitment

You Expect. We Deliver.

Lehigh Valley Wine AVA

#PoconoStyle Campaign

Olympus

St. Luke’s Cancer Center

Ocean Spray Cranberries, Inc.

Ocean Spray Cranberries, Inc.
Bethlehem Police Department

St. Luke’s Obstetrics & Gynecology

Lehigh Valley Wine Trail

Pocono Raceway

https://vimeo.com/293343677

https://vimeo.com/282014414
https://vimeo.com/282014534
https://vimeo.com/282007168

Liz Harer, Creative Director

John Costello, Senior Producer/Director

Phil Hozza, Producer, Senior Editor

Wayne Persing, Senior Editor

Alexandra Shade, President

David Beedle, Motion Design Director

Terri Eline, Director, Marketing and Engagement

Kate Raymond, Director, Marketing & Public Relations
Digital Feast, Agency

Jen Rimonneau, Senior Graphic Designer

Richard Boulay, MD - Director of Cancer Survivorship

Rocky Urich, DP/Editor

Julia Urich, Producer/Director
Jim Herman, Photographer
Amy Sheller, Photographer

Rocky Urich, DP/Editor
Julia Urich, Producer/Director

Hal Wounderly, Producer / Director
Joe Walakovits, Cinematographer / Editor

Andrea Hahn, Director, Marketing & Public Relations
Digital Feast, Agency

Jen Rimonneau, Senior Graphic Designer

Heather Kade, Graphic Design Specialist

John Mulder, Producer and Director
John Guarino, Shooter and Editor

Derek Fincke, Creative Director/Copywriter
Jason Ziemba, Art Director

Rob Perillo, Executive Creative Director
Jake Warfel, Account Director

Nick Swartz, Director of Brand Strategy



silver addy awards (continued)

cCompany / Organization

FireRock Productions

Weidenhammer

Citro Digital

DAY Vision Marketing

John Sterling Ruth Studio
FireRock Productions

Branded Content & Entertainment Campaign

Integrated Brand Identity Campaign

Advertising Industry Self-Promotion
Integrated Campaign

Advertising Industry Self-Promotion
Integrated Campaign

Photography Campaign
Photography Campaign

Ocean Spray: Growing a
Legacy

Hands Free Health Brand
Identity

Naughty or Nice Campaign

The Art of Giving

International Trucks HV
Ocean Spray Harvest

Ocean Spray Cranberries, Inc.

Hands Free Health

Citro Digital

DAY Vision Marketing

International Trucks

Ocean Spray Cranberries, Inc.

https://www.facebook.com/oceanspray/videos/vb.117917151585263/1754062824
637346/?type=2&theater
https://www.facebook.com/oceanspray/videos/vb.117917151585263/4765709695
13531/?type=2&theater
https://www.facebook.com/oceanspray/videos/vb.117917151585263/17942612339
50838/?type=2&theater
https://www.facebook.com/oceanspray/videos/vb.117917151585263/17756597091
44324/?type=2&theater

http://www.handsfreehealth.com/
https://player.vimeo.com/video/295438773

https://www.citrodigital.com/naughty-or-nice
http://prototype.citrodigital.biz/citro/NaughtorNiceEmail/hero.html
http://prototype.citrodigital.biz/Citro/NaughtorNiceEmail/drumroll.html

https://dayvision.com/artofgiving/

https://www.oceanspray.com/Our-Story/The-Cranberry-Harvest

Rocky Urich, DP/Editor
Julia Urich, Producer/Director
Carlo Acerra, Photographer

John Guarino, Video Director

Jimi McCullian, Video Producer

Brenda Bittinger, Art Director

Kyle Huntzinger, Senior Graphic Designer
Laura Mory, Project Manager

Lee Gustin, Senior Developer

Matt Rainey, Photographer

Hillary Long, CEO

Josh Kerbaugh, Senior Developer
Megan Ewer, Sr. UI/UX Designer

Sara Salter, Marketing Coordinator
Jerald Capellan, Director of Technology

Danny Youssef, Art Director

Sarah Karess, Lead Graphic + Web Designer
Gillian Pemberton, Copywriter

Working Dog Press, Print Production

Sam Abbas, Developer

Megan Reppert, Junior Designer

John Sterling Ruth, Photographer
Carlo Acerra, Photographer




Typolicious Magazine

Northampton Community

College
Credits:

Samara Gonzalez,
Graphic Designer

SALES & MARKETING
Packaging

Seasonal Wall Calendar

Northampton
Community College

Credits:

Amanda Bellucci,
Graphic Designer

student gold addy awards

Cover
Typolicious Magazine

Northampton
Community College

Credits:

Amanda Bellucci,
Graphic Designer

TYPOLICIOUS

e tno.1
Pt ‘ Celebrating Type - Inspiring Design

Inn-spired
Fonts for a
Farmhouse B&B

typographers
& designers

In-depth
interviews with
legendary

aafglv.org/addys ‘




student gold addy awards student gold addy awards

SALES & MMARKETING SALES & MMARKETING OUT OF HOME & OUT OF HOME &
Editorial Spread or Feature Magazine Design AMBIENT MMEDIA HMBIEN'!l MED.)“
Typolicious Magazine Typolicious Magazine Campaign Outdoor Board (Flat or 3D
Oaks Food Fest 2020 Holi Festival of Colors
Northampton Northampton
Community College Community College Northampton Kutztown University of
_ ) Community College Pennsylvania
Credits: Credits:
. . Credits: Credits:
Amanda Bellucci, Ashley Price,
Graphic Designer Designer Jennifer Dries, Leah R. Greger,
Designer Designer
T . J::i:lalﬂzull'lﬂi'essﬂr
B?ﬁ.l."“.‘:"“.]c d 48 Assistant Prof
N
6 & N y,
e Y -
By ¢ .z § TAGE

LASTS

[ONG TR

$

{il':{ ascany as bk e plaae

wee i0® oo} l,.-.'J}

.aafglv.org/addys aafglv.org/addys ‘



ONLINE/INTERACTIVE
App (Mobile or Web-Based)

DELOC the lost and found app

Kutztown University

Credits:

Crystal Hunter-Jones,
Designer

Dannell Macllwraith,
Art Director

https://www.youtube.com/watch?v=M8IRQfEOCPo&feature=youtu.be

Aaafglv.org/addys

ONLINE/INTERACTIVE
App (Mobile or Web-Based)

Le Studio App

Moravian College

Credits:

Angela Kilburg,

Designer

FILIN, VIDEO & SOUND

Single

Get There Commerical

Northampton
Community College

Credits:

Madison Hansen,
Designer

Jason Zulli,
Assistant Professor

o
]

https://vimeo.com/260752045

I* O NEW YORK

i

Order
Award
‘Duplicates!

Contact Sheila Youst
by Friday, March 8.

610.365.7916 - sheila@aafglv.org
aafglv.org/addys




Northampton Community College

Northampton Community College

Kutztown University
Alloyb/Moravian College

Kutztown University

Northampton Community College

Kutztown University

Kutztown University of Pennsylvania

Northampton Community College

Northampton Community College

34 aafglv.org/addys

Cover/Editorial Spread or Feature - Series

Direct Marketing

Campaign
Single Execution
App (Mobile or Web-Based)

Single

Single

Consumer Campaign

[llustration — Single

Single

Lanternfly Infographic Spread

Times New Romaine Branding

Modcloth in Wonderland Ad Campaign
Le Studio App: Instagram
UNWIND the anti-procrastination app

OpenBook.Com Commerical

Domino’s ‘Za Box

TwixTurns Green

Album Cover: Up All Night
Pineapple Express KineticType

https://www.instagram.com/lestudioapp/

https://youtu.be/1bX9xHIt1lc

https://www.youtube.com/
watch?v=plefsPxjU98

https://vimeo.com/310909929

https://www.youtube.com/
watch?v=Ijft7GNx8FM

Jennifer Dries, Designer
Jason Zulli, Assistant Professor

Jennifer Dries, Designer

Jason Zulli, Assistant Professor
Madison Woodruff

Angela Kilburg, Designer

Kristen Costello, Designer
Dannell Macllwraith, Art Director

Phillip Jones, Designer
Jason Zulli, Assistant Professor

Katelyn Baumann, Designer

Jordan Schnur, Designer
Summer Doll-Myers, Professor

Amanda Bellucci, Graphic Designer

Phillip Jones, Designer
Jason Zulli, Assistant Professor

aafglv.org/addys 35



COMMERCIAL PRINTING {100

GRAPHIC DESIGN 100
|

PROMOTIONAL ITEMS

Last Year's Party!

D ES I G N PR I NTMAI L & . Ay ‘- -. J :- PHOTOS by CHRISTOPHER ELSTON
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TOTHE DISTRICT LEVEL
T‘AKE us F@R ANOT “ E n S P I H - all golds (except seleet exempt categories) will be automatically forwarded

\ / Whether you were a guest, or just listened to one episode ... we'd like to say THANK YOU!
ADYACK was our official podcast, and all 10 epidsodes are availabe at aafglv.org, iTunes and Soundcloud. g5
| | We had a blast interviewing local talent, seasoned veterans and industry trailblazers. What's next Contact Sheila Youst for pricing and forwarding -
for ADYACK? Well, that's up to you. If you want to be a guest, or have an idea for a topic, A A I B by Friday, March 8.
let us know. As always ... “Thanks for yacking with us.” 1“,.1“3“ 610.365.7916 - sheila@aafglv.org - aafglv.org/addys
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