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Good evening everyone/

How wonderful it is to be back together in person for this year’s American Advertising Awards!
It’s hard to believe, but our last in-person award celebration was just before the pandemic
took hold ... | couldn’t be happier to be where we are tonight!!

| Of course, tonight is a celebration of YOU. A celebration of your talent, hard work, and

| dedication to this advertising industry. You should be incredibly proud of the work
collectively created by the Lehigh Valley advertising community. | hope you find inspiration
from the fantastic work that will shine in the spotlight tonight.

Each year a small but mighty group of volunteers make this event happen. | don’t know how they do it, but it always gets
done and exceeds expectations. This year is no exception. Thank you for all of your hard work ADDY Committee!

To the board of AAF-GLV, THANK YOU! Your dedication, commitment, and support of this club and our community is
incredible. You show up again and again, always with passion and ideas.

And oh, this AAF-GLV community ... thank you for your participation, feedback and membership! It’s through you that we
can give back, support students, connect our community and celebrate the finest work in our advertising community.

Congratulations to all of the winners tonight - it’s definitely your time to shine in that spotlight!

Thank you for joining us tonight! Enjoy the show!

Sarat Damd

President, AAF-Greater Lehigh Valley

2022 AMERICAN ADVERTISING
AWARDS COMMITTEE

lhe awandd

* The American Advertising Awards are the

nation’s largest and most competitive
ad creative contest and are a program of

the American Advertising Federation

+ Tonight’s awards are the first of a three-

tiered competition. More than 200 local
clubs are also holding local competitions,
followed by a district competition and
then the national ADDYs.

» Tonight’s gold winners automatically
advance and silver winners can choose
to forward their entries to the district
level for a fee. The gold winners at the
district level automatically advance to
the national competition.

+ The ultimate goal of AAF - Greater
Lehigh Valley is to foster continuous
improvement and to celebrate our
unique region and its creative talent.

Victoria Scialfa

Communications Chair gqycation Chair

Sue Kovacs
Programming

Angela Kilburg
Communications
Committee

Kelly Palenchar
Communications
Committee

AAF-GLY BOARD

James Taylor
Communications
Committee

Andrea

Luhman Guarino
American Advertising
Awards Chair

Diane McKee

Suzanne Stianche
Philanthropy Chair

Kevin Green
Membership Committee

Member Emeritus:

William Childs
Pat Lincoln
Jim Macdonald
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L] KATHE FLYNN, Creative Dinecto

Kathe Flynn is the Creative Director for Baltimore-based
creative agency idfive. In her 20+ year career, Flynn has
led strategic creative efforts at local and global agencies
for clients including Amazon, Babybel, Citi, Fitbit,

Lacoste, Starbucks, lowa State University, NSA, and NCIS.

Her extensive experience encompasses organizational
direction, creative strategy, UX/Ul, messaging, and
human experience that builds meaningful connections
between brands and their consumers. On top of all that,
and outside of the world of advertising, she’s an avid
hiker, master cupcake creator, thematic party planner,
and supermom.

KATHRYN BONDI, Digitat Design Manager

Kathryn is currently digital design manager at Posture
Interactive, an advertising agency that focuses on
website design and development and interactive
content. She graduated from Marywood University with
her BFA where she is currently an adjunct instructor

in the design department teaching classes on UX and
interactive design. She was previously Creative Director
for the web team at Net Driven, an internet marketing
company focused on the tire and automotive industry.
She has spoken on desigh and user experience at various
conference events throughout Northeast Pennsylvania.

RICHARD SKIERMONT, Ctief Creative Officer

Richard is a creative director and designer with over 37
years of experience developing creative brand strategies,
marketing programs, and hands-on design solutions for
various local, regional, and national clients.

At Overit, Richard plans, directs, and sets the

strategic direction for all creative and visual campaign
development. He works closely with content,
development, digital strategy, and the rest of the creative
team on projects ranging from branding initiatives to
integrated campaigns to complete web projects.

Before Overit, Richard developed and executed
comprehensive creative solutions in consumer goods,
government agencies, tourism, healthcare, higher
education, high-tech, and financial organizations, both
nationally and internationally.

« Use AAF scoring guidelines &
consensus judging

+ May award more than one
gold or silver award in each
category, or none

+ Determine BEST OF SHOW by
considering all gold award winners

- Consider each entry
independently on its own
merit of creative achievement
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Ignite2X Somersault Letterpress

Credits: Molly Manchester, Credits:

Senior Account Executive

ON LI N E/I NTE RACTIVE = | : Virginia Porcino, Amy Pienta,

Microsite E 2 - ; N Creative Director Patti Cerami, Creative Director
= 7 | Account Director
BLUES FEST 2021 MICROSITE e - § .. e . Sarah Hersh, Mitch Hanson,

i Designer https://leidys.com/ Printer
Pixouls

Credits:

1
| _‘-‘g CELLES St

Ryan Johnson,
Creative Lead

*

Curtis Johnson,
Design Support

Louis Granato,
Development Support

https://www.mvbs.org/blues-fest/

aafglv.org/addys
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SALES & MARKETING

Campaign

STEEL CITY PLANT CO. SEED PACKETS
Christian Weber Creative

Credits:

Christian Weber,

Graphic Designer

8 aafglv.org/addys

SALES & MARKETING

Publication Cover Design

MARTIN JOURNAL VOL.11 COVER
Lehigh Mining & Navigation

Credits:

Laura Dubbs,

Designer

Cathy Wagner,

Account Director

ADVERTISING INDUSTRY

SELF-PROMOTION
Integrated Media Campaign

DOODLE CONTEST

3Seed Marketing, Design & Interactive

Credits:

Kyle Smith, Cory Mensch,

Decal Dude Web Developer

Julie Moyer, John Guarino/

Creative Director Shufflebox Productions,

Shooter/Editor

Andrea Guarino,
Producer

Erin Dean,
Copywriter

https://3seedmarketing.com/doodle

qotd addly awards <fY

ELEMENTS OF ADVERTISING
Logo Design

SEEKER MUSICLOGO
Lehigh Mining & Navigation

Credits:

Laura Dubbs,
Designer

Denis Aumiller,

Creative Director

I

Cathy Wagpner,

Account Director

Scott Byers,
Creative Director

Brasiduat,

o
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ELEMENTS OF ADVERTISING ONLINE/INTERACTIVE SALES & MARKETING P
Blgck & White/Color/ Digitally Enhanced Social Media, Single Execution Book Design
—Campaign 7N <
KY BRAND PHOTOGRAPHY DUREX I-!ALLOWEEN. D&!. 165. TRAIL G!JID.E (9"’(’8"
John Sterling Ruth Studio Lehigh Mining & Navigation

John Sterling Ruth Studio

JAwrard

Credits: Credits:
Credits:
John Sterling Ruth, Y:] L) Laura Dubbs, Cathy Wagpner, > | 4
John Sterling Ruth, Director / DP DON —]. BE Design Director Account Director “l) l . ) l ' c ( ' t e s) '
Photographer . AFR AlD To ' ’ : LB
Erik Krogh, Scott Byers, Donna Mugavero,
DP 2 Copywriter Production Designer B E FE B R R REEREEREE B O
Jesse Simpson, Gina Naseef,
Editor Designer
Todd Landaker,
Creative Director Contact Sheila Youst
Lisa Ruth, by Friday, March 18.
Stylist

610-657-3019 - sheila@aafglv.org
aafglv.org/addys

https://www.instagram.com/
reel/CVsrhzjJJg8/?utm
medium=copy link
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Adams Outdoor Advertising Out-Of-Home Campaign

Adams Outdoor Advertising

Adams Outdoor Advertising

Lehigh Mining & Navigation

Lehigh Mining & Navigation

12
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Outdoor Board
Out-Of-Home Campaign

Magazine Design

Integrated Advertising Campaign - Local -
Consumer

Allentown Fair We're Back 2021

Potter & Anderson Jewelry backlit

Kittatinny Canoes Recruitment

Martin Journal Vol.11

Building Better Healthcare

The Great Allentown Fair

Potter & Anderson

Kittatinny Canoes

C. F. Martin & Co.

St. Luke's University Health
Network

sen addy mmﬂ\'

Adams Ad Lab, Creative Team
Nathan Linder, Creative Director
Katie Adar, Account Executive

Adams Ad Lab, Creative Team
Nathan Linder, Creative Director

Adams Ad Lab, Creative Team
Nathan Linder, Creative Director

Denis Aumiller, Creative Director

Scott Byers, Copywriter

Laura Dubbs, Design Director

Brian Loper, Designer

Gina Naseef, Designer

Jamie Hubert, Designer

Cathy Wagner, Account Director
Donna Mugavero, Production Designer

Brian Loper, Designer

Denis Aumiller, Creative Director
Cathy Wagner, Account Director
Scott Byers, Copywriter

Donna Mugavero, Production Design
Jamie Hubert, Designer

aafglv.org/addys
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J Taylor Design

Lehigh Mining & Navigation

Sarah Karess & Mounir
Mulhem

Citro

Structure Advertising &
Creative Agency

Somersault Letterpress

14 aafglv.org/addys

Black & White/Color/ Digitally Enhanced—
Campaign
Integrated Brand Identity Campaign

Out-Of-Home Installation

Online/Interactive Campaign

Film/Video/Sound Branded Content, :60
Seconds or Less

Stationery Package

Premium Makers Candid Photography

Reading Truck Brand Identity

Connected by Kindness

Aseptic Gowning Steps to Success

AAC Offroad: Trials of Trails

Seasons Change Financial Stationery

Premium Makers

Reading Truck

Lehigh Valley Health Network

Azzur Group

Appalachian Auto Care

Seasons Change Financial

https://azzur.com/landing-pages/

aseptic-gowning-steps-to-success

sen addy mmﬂ\'

James Taylor

Denis Aumiller, Creative Director

Scott Byers, Copywriter

Laura Dubbs, Design Director

Brian Loper, Designer

Gina Naseef, Designer

Jamie Hubert, Designer

Cathy Wagner, Account Director
Donna Mugavero, Production Designer

Sarah Karess, Artist
Mounir Mulhem, Artist

Ben Taylor, UI/UX Designer
Emily Brygier, Copywriter

Structure Advertising & Creative Agency, Agency

Amy Pienta, Creative Director
Mitch Hanson, Printer

aafglv.org/addys 15
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Somersault Letterpress Packaging Alter-Ego Wine Charms Somersault Letterpress Amy Pienta, Creative Director
Mitch Hanson, Printer

Somersault Letterpress Integrated Branded Content Campaign Dance of the Devils Halloween Party Stabin Museum https://www.danceofthedevils.com Amy Pienta, Creative Director
Somersault Letterpress Card, Invitation or Announcement CGC Holiday Card Consolidated Graphic Amy Pienta, Creative Director
Communications Mitch Hanson, Printer
3Seed Marketing, Design & Logo Design Appellate Law Group Logo Appellate Law Group https://www.appellatelawpa.com/  Julie Moyer,
Interactive Graphic Designer/Creative Director
Ignite2X Internet Commercial Campaign Official Zen Office Videos Zebra Pen https://youtu.be/mTQT7umZAoco Ignite2X, Zebra Pen Team
https://youtu.be/d250Mrs-Yjo Post and Animation, Animator

Shufflebox Productions, Video Production Company
Klunk & Millan Advertising Out-Of-Home Campaign 91.3 WLVR | NPR—AIl Day, Every Day 91.3 WLVR | NPR Derek Fincke, Creative Director

Gwenn Lundy, Art Director

Mike Boulia, Art Director

Nick Swartz, Director of Brand Strategy
City Center Allentown Internet Commercial Look Again, Billy Joel. City Center Allentown
Sarott Design Logo Design Ashland Foundry Ashland Foundry Sarah Dams, Creative Director, Sarott Design
Altitude Marketing Cross Platform, Integrated M-Star Integrated Campaign M-Star CFD Drew Frantzen, VP, Creative & Web

Sally Reigle, Graphic Designer

Advertising Campaign Andrew Roberto, UX Designer/Developer

Jeff Kotran, VP, Demand Generation
Claire Brucher, Manager, Content Marketing
Caitlyn Monaghan, Client Engagement Manager
16 aafglv.org/addys Laura Budraitis, VP Client Success 17
Alex Burdine, Director, Marketing Technology


https://www.danceofthedevils.com
https://www.appellatelawpa.com/
https://youtu.be/mTQT7umZAoo
https://youtu.be/d25oMrs-Yjo

OUT OF HOME - AMBIENT MEDIA

Campaign
PLAYSENSE

Kutztown University
Credits:

Claire Johnson

WANDAR TYPOLICIOUS MAGAZINE

Kutztown University Northampton Community College
Credits: Credits:
Emma Smith, Quoc Doan,
Ul/UX Designer Designer
https://www.youtube.com/watch?v=xiB10SLI7zU https://issuu.com/gfhendricks/docs/quoc_complete

aafglv.org/addys

19


https://issuu.com/gfhendricks/docs/quoc_complete
https://www.youtube.com/watch?v=xiB10SLI7zU
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CROSS-PLATFORM

Integrated - Consumer Campaign

Kutztown University
Credits:

Joey Strain

aafglv.org/addys

FORWARD YOUR

siiver

AWARDS

TO THE DISTRICT LEVEL

all go|cls ( pt select pt categ ies) will be ou{omulica"y forwarded

Contact Sheila Youst for pricing and forwarding
by Friday, March 11.

610-657-3019 - sheila@aafglv.org
aafglv.org/addys
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Moravian University

Kutztown University

Kutztown University

Moravian College

Northampton Community College
Northampton Community College

Northampton Community College
Northampton Community College

22 aafglv.org/addys

Out of Home - Ambient Media, Single

Cross-Platform, Integrated -
Consumer Campaign

Cross-Platform, Integrated Brand Identity
Campaign - Campaign

Online & Interactive,
App (Mobile or Web-Based)

Out of Home - Ambient Media,
Outdoor Board (Flat or 3D)

Cross-Platform, Integrated Brand Identity
Campaign - Campaign
Sales & Marketing, Packaging

Elements of Advertising, Logo Design

Michael Bierut
A Retrospective Show

Pizza Pi Day: 360 Campaign
Gore For Good

Whollo

Let's Travel to Peru

The Sill

Sirens Brewing Co.
Hefty Burgers

Alexander Jacobson

Megan Laird
Megan Larid
Trey Adams
Kelly Sulca Hernandez
Kelly Sulca Hernandez

Nyha Pedraza

lan McDonald

https://www.youtube.com/
watch?v=VywWDTQUIBE

https://www.youtube.com/
watch?v=D7Y1E8w\Vzao

https: //www.youtube.com/watch?v=-

tOJAUCS5HE

mwm%m@wmﬂ*

Alexander Jacobson

Megan Laird

Designer, Copywriter, Interactive Designer
Megan Larid

Trey Adams, Designer

Jason Zulli, Associate Professor

Jason Zulli, Associate Professor

Jason Zulli, Associate Professor

Jason Zulli, Associate Professor

aafglv.org/addys 23
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SNALL BATCH GODORESS.




